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Dear ABC Board Leaders, 

From the coast to the mountains, it is clear that local ABC Boards are 

providing excellent service to the citizens of this state. To assist you in 

your efforts to provide a positive impact in your communities, the NC 

ABC CommissionΩǎ LƴƛǘƛŀǘƛǾŜ ǘƻ wŜŘǳŎŜ ¦ƴŘŜǊŀƎŜ 5ǊƛƴƪƛƴƎΩǎ Talk It Out 

Campaign and the North Carolina Association of ABC Boards are pleased 

to provide the NC ABC Boards this Media Toolkit. This toolkit contains 

helpful information about programs and materials that are available 

(where/how) to all ABC Boards in North Carolina.  

The programs contained in this toolkit are vetted programs, some of 

which already have been successfully implemented by ABC Boards in 

their communities. Many of these programs are scalable and easily can 

be adapted based on the needs and size of your individual board. 

Regardless of size, these are programs and resources that all boards can 

use.    

We acknowledge and appreciate that in addition to promoting 

responsible alcohol sales, providing the highest level of service, and 

generating revenue for the state and North Carolina communities, you, 

the local ABC Boards enhance control in your own communities through 

your education efforts.  

Thank you again for your hard work and commitment to the citizens of 

North Carolina. 

 

 
 
 

Zander Guy 
Chairman, North Carolina ABC Commission  

www.ABC.NC.gov 

 

 

Paul Farris 
President, NC Association of ABC Boards 

www.NCABCBoards.com 

 

http://www.abc.nc.gov/
http://www.ncabcboards.com/
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NC ABC BOARDS MEDIA 

TOOLKIT INTRODUCTION  

 
 
What does this Toolkit Provide?  
¶ Templates and examples for letters, PowerPoint presentations, outreach 

materials, press releases and media advisories, social media, and program 
materials which can be used to promote the Talk it Out message or your own 
alcohol education efforts.  

 

Talk it Out Background: 
¶ Talk It Out is a campaign designed to get parents and kids talking about the real 

dangers of underage drinking.  
 

¶ Why? Because we have a real underage drinking problem in North Carolina: 
o It costs the state approximately $1.3 billion per year.  
o One person dies each week in North Carolina due to underage drinking-

related incidents.  
o And it starts earlier than you might thinkτthe average age children in 

North Carolina take their first drink is 13.9. 
o ²ƘŀǘΩǎ ŜǾŜƴ ƳƻǊŜ ς ǇŀǊŜƴǘǎ ŘƻƴΩǘ ǊŜŀƭƛȊŜ ǘƘŜ ǘǊǳŜ ƛƳǇŀŎǘ ŀƭŎƻƘƻƭ Ƙŀǎ ƻƴ 
ǘƘŜƛǊ ŎƘƛƭŘΩǎ ŀŘƻƭŜǎŎŜƴǘ ōǊŀƛƴΦ  

 

¶ Why parents? Because parents are a significant part of the solution to stop 
underage drinking. In a recent survey, teens reported that parental disapproval is 
the number one reason they choose not to drink underage. 

 

¶ Access additional information on Talk It Out via the campaign website: 
www.talkitoutnc.org. 

 

Joint Objectives:  
¶ Work together to raise awareness of the issue of underage drinking in North 

Carolina, and educate and empower parents to talk with their children about the 
dangers of alcohol. 

 

¶ Provide ABC Boards options for alcohol education programs with ways to 
measure success and efficiency.   

http://www.talkitoutnc.org/
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PROGRAM  AND EVENT  TOOLS  

 
There are several successful alcohol education programs currently 

being offered through many statewide partners, local ABC Boards, 

coalitions and the Talk It Out campaign. The following section 

contains examples of well-defined program options that ABC 

Boards can scale and implement within your local communities. 

Also included are guidelines to assist with program considerations 

and measuring performance.  

 
¶ Statewide Partner Programs  

 
¶ ABC Board Programs  

 
¶ Talk It Out Programs 

 
¶ Coalitions  

 
¶ Program Evaluation 

 
¶ Tips for Events or Meetings 
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STATEWIDE PARTNERS  
 

Statewide Partners are organizations and associations in the 
education, medical, first responder, and law enforcement 
communities that endorse Talk It Out and help create awareness 
through their communication channels. (Note: Not all statewide 
partners have programs.) 
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STATEWIDE PARTNER PROGRAMS  

 
4-H 

Health Rocks 

¶ Healthy living program aimed at 8-16 year olds with a goal to bring families, 
youth, & communities together. To reduce tobacco, alcohol, and drug use by 
youth. This educational material is being taught in schools, after school programs, 
& 4-H camps at in the local communities. The Talk It Out Team Pledge Program 
complements this program. Training manuals are included. This is a measured 
program.  

¶ Website: https://4-h.org/parents/healthy-living/health-rocks/  
¶ Contact: Salim Oden, NC 4-H Coordinator, (919) 515-5070, salim_oden@ncsu.edu  

ABC Board estimated cost: $100 - $2,000 (depending on number of schools & training 
needed) 

 
 

BAT MOBILE UNIT 
The Breath Alcohol Testing (BAT) Mobile Unit  

¶ The Breath Alcohol Testing Mobile Unit, or BAT Mobile, is a 45-foot vehicle that is 
fully equipped for processing drivers at DWI checkpoints. Traveling teams of law 
enforcement personnel operate the vehicle and give live demonstrations. The 
BAT Mobile is managed by NC DHHS. 

¶ Website: http://publichealth.nc.gov/chronicdiseaseandinjury/fta/bataware.htm  
¶ Contact: Batprogram@dhhs.nc.gov 

ABC Board estimated cost: No cost but availability limited due to high demand 

 
 

BOY SCOUTS  
SCOUTStrong  

¶ The SCOUTStrong Healthy Living Initiative integrates active lifestyles, healthy 
eating, and emotional fitness into everything that the Boy Scouts of America does 
through alliances, campaigns, and updated programs. 

¶ Website: http://www.ocscouts.org/scoutstrong/  
¶ Contact: Desmond Miller, Development Director, Occoneechee Council, Boy 

Scouts of America, (919)675-5916, Desmond.Miller@scouting.org  

ABC Board estimated cost: No cost but donations to the organization are appreciated 

 
 
 
 
 
 
 

https://4-h.org/parents/healthy-living/health-rocks/
mailto:salim_oden@ncsu.edu
http://publichealth.nc.gov/chronicdiseaseandinjury/fta/bataware.htm
mailto:Batprogram@dhhs.nc.gov
http://www.ocscouts.org/scoutstrong/
mailto:Desmond.Miller@scouting.org
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GIRL SCOUTS 

Talk It Out Patch Program 

¶ A Talk It Out Patch Program was created with the Girl Scouts program director to 
educate middle school, high school girls and parents about the dangers of 
drinking underage. Upon completion of the activities, which include parental 
involvement, the girls receive a Talk It Out Patch for their Girl Scout vest. This is 
a measurable program. Support this education effort by sponsoring a local Girl 
Scout troop program.  

¶ Website: http://www.nccoastalpines.org/       
¶ Contact: (800) 284-4475 and ask for your local NC Girl Scout Troop contact 

ABC Board estimated cost: Determined at the local Girl Scout program level 

 

 
PARENT RESOURCE CENTER 

Parent Education Programs 

¶ Parent Resource programs provide parent information, education, training, 
consultation, and technical assistance, advocating for evidence-based prevention 
strategies. There are many different program & training offerings for parents, 
both online and in person. These programs and services are measurable. 

¶ Website: http://www.ncparentresourcecenter.org/  
¶ Contact: Anna Godwin, (252) 237-1242, anna@ncparentresourcecenter.org   

ABC Board estimated cost: $50 - $1,000  

 
 
 

MOTHERS AGAINST DRUNK DRIVING (MADD) 

MADD Victim Services 

¶ Mothers Against Drunk DriǾƛƴƎϯ ƛǎ ǘƘŜ ƴŀǘƛƻƴΩǎ ƭŀǊƎŜǎǘ ƴƻƴǇǊƻŦƛǘ ǿƻǊƪƛƴƎ ǘƻ 
prevent underage drinking, end drunk driving, help fight drugged driving, and 
support the victims of these crimes. MADD helps victims and survivors of 
substance-impaired driving crashes cope with the devastating impacts by 
ǇǊƻǾƛŘƛƴƎ ŜƳƻǘƛƻƴŀƭ ǎǳǇǇƻǊǘ ŀƴŘ ŀŘǾƻŎŀǘƛƴƎ ŦƻǊ ǾƛŎǘƛƳǎΩ ǊƛƎƘǘǎΦ 

¶ Website: https://www.madd.org/get-help/victim-assistance/  
MADD Power of You(th) 

¶ MADD helps youth explore the real, short- and long-term impacts of drinking 
underage, including how it damages their brains and the long-lasting social 
consequences through interactive presentations delivered by certified facilitators.  

¶ Website: http://www.powerofyouth.com/  
¶ Contact: North Carolina MADD office, (919) 787-6599, nc.state@madd.org  

ABC Board estimated cost: To be determined based on program chosen 

http://www.nccoastalpines.org/
http://www.ncparentresourcecenter.org/
mailto:anna@ncparentresourcecenter.org
https://www.madd.org/get-help/victim-assistance/
http://www.powerofyouth.com/
mailto:nc.state@madd.org
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PARENT TEACHER ASSOCIATION (NCPTA) 

Host a Speaker Meeting or Event 

¶ Directly coordinating with local NC PTA Leaders and hosting a program that 
advocates for school health policy and environmental change in the areas of 
physical activity and nutrition or fund mini grants that are given to your local 
schools for health education. This is a performance-driven program. 

¶ Website: http://ncpta.org/  
¶ Contact: Catherine Peglow, Executive Director, NCPTA, (919) 797-0534, 

cpeglow@ncpta.org 

ABC Board estimated cost: $500 - $1,000  

 
 

POE CENTER 

Drugs Uncovered Parent Program 

¶ This is a two-hour parent program that shows the actual bedroom of a child and 
gives insight into 76 different areas where a child might hide drugs or alcohol. The 
program is an eye opening experience for parents and often set up by NCPTA or 
PTSO leaders at a middle or high school. This is a measured program.  

¶ Website: http://www.poehealth.org/educational-topics/drug-prevention/  
¶ Contact: Thomas Ray, Director POE Center, (919) 346-4763, t.ray@poehealth.org  

ABC Board estimated cost: $600 - $800 (per program) 

 

 

 

 

 

RISE ABOVE THE NORM 

Alcohol Abuse Education Program 

¶ This program is designed to educate middle school and high school aged youth 
about the dangers of alcohol use. One-day, in-classroom interactive teaching 
approach to enhance students using knowledge and social skills equipping them 
to resist pressure to use alcohol. Trainer comes to health education classroom. 
This is a measurable program.  

¶ Website: http://www.alcoholabuseeducation.org/  
¶ Contact: Mary Howell, (336) 416-8035, mh.alcoholabuse@gmail.com  

ABC Board estimated cost: $1000 - $5,000 (price may vary) 

http://ncpta.org/
mailto:cpeglow@ncpta.org
http://www.poehealth.org/educational-topics/drug-prevention/
mailto:t.ray@poehealth.org
http://www.alcoholabuseeducation.org/
mailto:mh.alcoholabuse@gmail.com
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STREETSAFE 

The StreetSafe Lifesaving Driving Experience 

¶ StreetSafe High School Presentations are provided free of charge to area high 
schools with the goal of saving the lives of our youngest, most at-risk drivers. 
They offer lively interactive discussions on driving behaviors and decision making, 
raising awareness on the leading causes of crashes for young drivers and teaching 
teens how to think differently behind the wheel. StreetSafe also hosts 
presentations for businesses, corporate meetings and professional organizations. 

¶ Website: http://streetsafeus.com/  
¶ Contact: Todd Radabaugh, (910 ) 386-8522, todd@streetsafeus.com 

ABC Board estimated cost: Events are free but donations to the organization are 
appreciated  

 

VIP for a VIP 
Vehicle Injury Prevention for a Very Important Person (VIP for a VIP) 

¶ The mission of the VIP for a VIP program is to bring the sight, sounds, and smell of 
a fatal vehicle accident to high school students in a dramatic way in hopes of 
embedding the consequences of these often senseless events into the minds of 
teenage drivers.  VIP for a VIP programs are usually delivered to high school 
juniors and seniors in the spring around prom time and in the fall around 
homecoming.  

¶ Website: http://www.vipforavip.com/  
¶ Contact: Dave, (336) 508-3781, david@vipforavip.com  

ABC Board estimated cost: No charge but availability limited due to high demand 

 

 

 
 
 
 
 
 
 
 
 

http://streetsafeus.com/
mailto:todd@streetsafeus.com
http://www.vipforavip.com/
mailto:david@vipforavip.com
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ABC BOARD PROGRAMS  
 

Many ABC Boards have existing alcohol education programs 
currently in operation within their local communities. Included 
here are a few outstanding examples.   
 

Substance Training and Awareness for Youth (S.T.A.Y.) 

Charlotte-Mecklenburg ABC Enforcement 

¶ S.T.A.Y. is an alcohol and substance abuse health education curriculum developed 
and maintained by Charlotte Mecklenburg ABC Enforcement. This program is 
taught by local law enforcement in the 7th, 8th and 9th grades. The software 
program allows officers to show kids real world examples of the dangers and 
circumstances of using drugs and alcohol. The Charlotte-Mecklenburg ABC Board 
is offering this software free to all ABC Boards to roll out into their local schools. 
Charlotte-Mecklenburg ABC Board will provide training assistance on how to 
teach the class. This is a measurable program.  

¶ Contact: Mike Crowley, (704) 731-5900, Mike.Crowley@meckabc.com  

ABC Board estimated cost: No cost  

 

GAME PLAN FOR LIFE 

Rowan-Kannapolis ABC Board 

¶ WƻŜ DƛōōΩǎ tǊƻƎǊŀƳ ǇǊƻǾƛŘŜǎ ǎǇŜŀƪŜǊǎ ǿƘƻ ŀǊŜ ǊŜǘƛǊŜŘΣ ŦŀƳƻǳǎ national athletes, 
and public figures who go into middle schools and high schools and talk to 
students about making the right choices. These speakers share their own 
experiences and stories of hardship pertaining to alcohol/drug abuse. The goal is 
ǘƻ ƘŜƭǇ ƪƛŘǎ ōŜƎƛƴ ǘƻ ŘŜǾŜƭƻǇ ŀ άƎŀƳŜ Ǉƭŀƴέ ǎǘǊŀǘŜƎȅ ŦƻǊ ǎǳŎŎŜǎǎΦ ¢Ƙƛǎ ƛǎ ŀ 
measurable program. 

¶ Contact: Terry Osborne, (704) 603-7853, RowanKannapolisABC@gmail.com  

ABC Board estimated cost: To be determined based on number of speakers and schools 

 

TALK IT OUT TEAM PLEDGE 

Wilson County ABC Board 

¶ This Program encourages students to make a commitment and turn their head 
away from underage drinking by signing a Team Pledge which includes pledge 
documents, a team picture and banner signing, and public recognition. This 
program has a teacher and parent component that uses guided materials on how 
to begin the conversation as well as show the dangers and consequences of its 
effects. The program seeks teen ambassadors to speak with younger kids about 
this topic. Appropriate for Middle and High School students. This is a measurable 
program. 

¶ Contact: Larry Etheridge, (252) 243-2456, letheridge@wilson-abc.com   

ABC Board estimated cost: $200 - $500 (estimate includes rollout for two schools) 

mailto:Mike.Crowley@meckabc.com
mailto:RowanKannapolisABC@gmail.com
mailto:letheridge@wilson-abc.com
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TALK IT OUT PROGRAMS  

 

Talk It Out has a Speakers Bureau available for local ABC Boards to 
include in community outreach activities. 
 

TALK IT OUT SPEAKERS BUREAU PROGRAM 

Speakers Bureau 

¶ The Talk It Out Speakers Bureau includes several powerful, pre-approved 
speakers whose lives have been directly impacted by underage drinking 
tragedies. They share their stories and discuss the real consequences of underage 
drinking. They are available to speak to any size group at your local venue. 

¶ See some of the Talk it Out Speakers here: 
https://www.youtube.com/watch?v=v40hUr-5iIo  

¶ Contact: For scheduling and availability, contact Jeff Strickland, (919) 779-8351, 
jeff.strickland@abc.nc.gov  

ABC Board estimated cost: No cost 

 

COALITIONS 
Coalitions 

¶ Coalitions are community organizations that meet monthly to focus on strategies to 
combat underage drinking and substance use disorders in their county. In addition to 
hosting regular meetings that you can attend at no cost, they also manage booths at 
large community events, facilitate youth and family programs, and run educational 
workshops.  

¶ Please see additional information about Coalitions on page 12. 
¶ Contact: For scheduling and availability, contact Jeff Strickland, (919) 779-8351, 

jeff.strickland@abc.nc.gov  

 

 

 

 

 

 

 

 

https://www.youtube.com/watch?v=v40hUr-5iIo
mailto:jeff.strickland@abc.nc.gov
mailto:jeff.strickland@abc.nc.gov
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COALITIONS  

Another valuable resource available to ABC Boards are local community 
groups, or coalitions. Coalitions are organizations that meet frequently to 
focus on strategies to combat underage drinking and substance use 
disorders in their county. 

Because these organizations must achieve community outreach goals 
established by their grantors at the Department of Health and Human 
Service (DHHS) or the Department of Insurance (DOI), they are constantly 
involved in creating and executing collaborative projects with community 
partners and would gladly welcome your participation. Their membership 
rosters often include: medical personnel, educators, politicians, religious 
leaders, substance abuse prevention activists, law enforcement officers, 
parents, business owners, and a wide variety of other civic leaders. 

There are several ways to get directly involved with these coalitions to help 
foster positive business relationships within your own community. In 
addition to hosting regular meetings that you can attend at no cost, these 
coalitions also manage booths at large community events, facilitate youth 
and family programs, and run educational workshops τ all of which have 
great potential for generating very positive media coverage. 

For a listing of DHHS coalition members and to find one in your area, visit 
http://www.talkitoutnc.org/working-together/coalitions/. For a listing of DOI coalition 
members, visit http://www.safekids.org/coalition/safe-kids-north-carolina. 

 

 

http://www.talkitoutnc.org/working-together/coalitions/
http://www.safekids.org/coalition/safe-kids-north-carolina
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PROGRAM EVALUATION  

Like any business endeavor, program evaluation is a useful tool 

for future planning and growth. Included below are some of the 

questions which could be included in your final paperwork. 

Name of Program:  

Event Date:  

Description:  

Venue: 

Cost:  

Contact Person:  

Media Outreach: 

Press Coverage Achieved: 

Social Media Outreach: 

Other Social Media Achieved: 

Number of Attendees: 

Goals Achieved: 

Mistakes: 

Participant Feedback: 

Other Follow-up Thoughts: 
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TIPS FOR EVENTS OR MEETINGS  

 
Pre-Event 

¶ Leave yourself plenty of time beforehand for audio/visual set up. Do 
you have the right cables? Is the picture in focus? Is the sound turned 
up too loud? Are the videos downloaded and ready to play? Can the 
screen be seen (lighting, direction)?  
 

¶ Print agenda, handouts, and gather the correct number of materials. 
LǘΩǎ ǳǎǳŀƭƭȅ ōŜǎǘ ǘƻ ǿŀƛǘ ǳƴǘƛƭ ǘƘŜ ŜƴŘ ƻŦ ǘƘŜ ǇǊŜǎŜƴǘŀǘƛƻƴ ǘƻ Ǉŀǎǎ 
ǘƘŜǎŜ ƻǳǘ ƛƴ ƻǊŘŜǊ ǘƻ ƪŜŜǇ ǘƘŜ ŀǳŘƛŜƴŎŜΩǎ ŦƻŎǳǎ. 
 

 
Event 

¶ Start with introductions. Then, using your presentation slides, walk 
your audience through the problem of underage drinking in North 
Carolina. Why are we here? What we can do? Share the tools that 
are available to help parents prevent underage drinking.  
 

¶ Share information on alcohol education programs that your ABC 
Board has supported in the past and show how they have impacted 
the local community. Highlight how your ABC Board has partnered 
with local coalitions and grass roots organizations.  
 

¶ Conclude by letting your attendees know that, while parents have to 

take the lead in communicating with their children, this is ultimately 

a community-wide effort. Emphasize that now is the time to act. 

 
 
Post-Event  

¶ Encourage the attendees to visit your ABC Board social media pages 
as well as the Talk It Out site www.TalkItOutNC.org as a way to find 
more educational information on both the problem of underage 
drinking and ways to address it.  

 

http://www.talkitoutnc.org/
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COMMUNITY AWARENESS TOOLS  

 
The following section contains information about ready-made 
tools to help ABC Boards effectively promote alcohol awareness 
education within their own local communities. 
 
 
 
 
¶ Printable Materials 

o Brochures 
o Bumper Stickers 
o Posters  

 
¶ Letter Templates  

o Invitation 
o Follow Up 
o Thank You 

 
¶ Digital Resources  

o PowerPoint Slides 
o Videos 
o Audio Files 
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Brochure Poster Poster 

Poster Poster Handout 

Booklet Bumper Sticker 

PRINTABLE MATERIALS  

 
All Talk it Out educational resources and handouts are available for download and 
printing here: http://www.talkitoutnc.org/working-together/downloadable-resources/  
 
If you are unable to print your own and would like any of these materials shipped, 
please contact Jeff Strickland at (919) 779-8351 or jeff.strickland@abc.nc.gov . 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Available in 

English and 

Spanish 

http://www.talkitoutnc.org/working-together/downloadable-resources/
mailto:jeff.strickland@abc.nc.gov
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EVENT INVITATION  TEMPLATE  

 
 

If sending via USPS: 

Invitee 

Address 

City, State Zip  

 

If sending electronically: 

SUBJECT LINE: Join X ABC Board for é 

 

BODY: 

 

Underage drinking in X County OR North Carolina is something we need to talk about. 

¶ 14 is the average age children in North Carolina take their first drink  

¶ 87% of NC middle/high school-aged children say underage drinking is a problem 

¶ 58% of kids say itôs a big problem 

¶ Only 37% of parents say itôs a big problem 

 

Stopping underage drinking starts with us. We have a responsibility to protect our youth 

from accessing alcohol underage. 

 

We canôt turn a blind eye to underage drinking in our community. Thatôs why weôre 

doing something about it. The X ABC Board supports alcohol education programs in X 

County, and as part of this effort, weôve partnered with the Talk It Out campaign to bring 

X program/event/speaker/é to city/town. 

 

Join us for an informal session/event/meeting to find out how, together, we can reduce 

underage drinking in our community.  

 

EVENT DETAILS 

Title of Event 

Date, Time 

Location/Address 

Presenters/Snapshot of agenda 

RSVP/contact information  

 

Sincerely,  

 

Signature 
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FOLLOW UP  LETTER TEMPLATE  

 
 

If sending via USPS:  

Potential Attendee 

Address 

City, State Zip  

 

If sending electronically: 

SUBJECT LINE: Join X ABC Board foré 

 

BODY: 

 

Please join us on day of week, month, day for an informal session/event/meeting to find 

out how, together, we can reduce underage drinking in our community.  

 

Itôs something we need to talk about. 

¶ 14 is the average age children in North Carolina take their first drink  

¶ 87% of NC middle/high school-aged children say underage drinking is a problem 

¶ 58% of kids say itôs a big problem 

¶ Only 37% of parents say itôs a big problem 

 

And itôs happening right here in county/town/city. Stopping underage drinking starts with 

us. Letôs do something about it. 

 

We hope to see you on day, and look forward to working with you to address the 

underage drinking issues in our community. 

EVENT DETAILS 

Title of Event 

Date, Time 

Location/Address 

Presenters/Snapshot of agenda 

RSVP/contact information  

 

Sincerely,  

 

Signature 

 

 

*Send this invitation again the day before the event 
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THANK YOU  LETTER TEMPLATE  

 
 

If sending via USPS: 

Attendee 

Address 

City, State Zip 

 

If sending electronically:  

SUBJECT LINE: Thank you for joining us 

 

BODY: 

 

Thank you for joining the X ABC Board for X program. You play a critical role in the 

fight to reduce underage drinking. Working together, we can educate and empower 

parents to talk openly, honestly and often about underage drinking.  

 

Add brief anecdote/highlight from event 

 

Thank you again for your support of the X ABC Board and the Talk It Out campaign.  

Please visit www.TalkItOutNC.org for additional resources.  

 

Sincerely,  

 

Signature 

 
  

http://www.talkitoutnc.org/
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DIGITAL RESOURCES  

 
¶ Talk It Out Presentation PowerPoint: 

o Available for download here: http://www.talkitoutnc.org/presentation/ 
 

 
 

 
 
 

¶ Videos:  
¢ŀƭƪ Lǘ hǳǘΩǎ ¸ƻǳ¢ǳōŜ ŎƘŀƴƴŜƭ hosts dozens of videos for potential use in 
presentations or for social media posts: 
https://www.youtube.com/user/TalkItOutNC 

 
o Four Stories, One Problem ς A seven-minute video showing how 

underage drinking impacted four different families. Most of these 
speakers are involved in the Talk It Out Speakers Bureau. 
 

o Coaches Support Talk It Out NC ς Five videos from North Carolina college 

basketball coaches sharing their Talk It Out message, including 

Á Duke University aŜƴΩǎ .ŀǎƪŜǘōŀƭƭ Coach Mike Krzyzewski 

Á 5ǳƪŜ ¦ƴƛǾŜǊǎƛǘȅ ²ƻƳŜƴΩǎ .ŀǎƪŜǘōŀƭƭ /ƻŀŎƘ WƻŀƴƴŜ tΦ aŎ/ŀƭƭƛŜ 

Á b/ {ǘŀǘŜ ¦ƴƛǾŜǊǎƛǘȅ ²ƻƳŜƴΩǎ .ŀǎƪŜǘōŀƭƭ /ƻŀŎƘ ²Ŝǎ aƻƻǊŜ 

 

 

 

 

 

o Television Advertisements ςTalk It Out TV ads from each phase of the 

campaign, and two online alternate endings  

 

¶ Audio Files: 

If the event venue does not have video capabilities, but audio can be played, you 

can also find the Talk it Out radio advertisements on the Talk it Out YouTube 

Channel:  https://www.youtube.com/user/TalkItOutNC 

 

http://www.talkitoutnc.org/presentation/
https://www.youtube.com/user/TalkItOutNC
https://www.youtube.com/user/TalkItOutNC
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MEDIA  RELATIONS TOOLS  
 

The following section contains guidelines to help you effectively 
generate interest in your activities within your community using 
the press and social media.  
  
 
¶ Creating a Media Contact List 

 
¶ Assembling a Take Away Media Kit 

 
¶ Media Advisories Defined with a Template and Example 

 
¶ Press Releases Defined with a Template and Example 

 
¶ How to Use Social Media 

 
¶ References  

o Associated Press Style Book: 
https://www.apstylebook.com/online/ 

o NC Public Relations Society of America: www.PRSA.org  
 

 

 
 
 
 
 
 
 
 

https://www.apstylebook.com/online/
http://www.prsa.org/
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CREATING A MEDIA CONTACT LIST  
 

It is important to have media lists on-hand and to update them regularly, 
especially with frequent newsroom turnover.  
 
A few things every ABC Board media list should include: 
 

¶ All local print media (daily newspaper and community papers) 
o Include main news desk email and phone number 
o Include news directors and assignment editors (if available) 
o If available, include any additional relevant editors (e.g., 

education reporters, health-related reporters, local 
government reporters)  
 

¶ All major local TV affiliates that cover news for the area: NBC, CBS, 
ABC, FOX, Time Warner Cable News (TWC News Central, Coastal, 
Charlotte, Greensboro) 

o Include main news desk email and phone number 
o Include news directors and assignment editors  
o If available, include any additional relevant editors (e.g., 

education reporters, health-related reporters, local 
government reporters)  

 

¶ All major talk radio stations (NPR affiliates for your area) 
 

¶ If available, local Associated Press reporter 
 
In addition to the information and general contacts above, each list should 
be targeted to the event or news at hand. For example, if the event 
includes state or local officials, your list should include state/local 
government reporters. If the event involves the K-12 public school system, 
include K-12 reporters.  

 
*Note: Many local affiliates, especially in smaller towns, share newsrooms 
and may not produce local news.  
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ASSEMBLING A TAKE -AWAY MEDIA KIT  
 

A media kit provides important information for both media and ABC Board 
members to take with them afterwards. Package this information into 
folders and have several copies on-hand at your event for distribution.  
 
The following materials can be included in media kits: 

 

¶ ABC Board Annual Report and/or ABC Commission Annual Report  
 

 
 

¶ Fact sheet or background describing your business  
o Can include a description of the alcohol education programs 

that your ABC Board supports in the community 
 

¶ Copies of recent news articles highlighting your community 
involvement 

 

¶ Talk It Out campaign materials, such as the Talk It Out Infographic, 
Talk It Out άNot Anymoreέ Booklet, Talk It Out Brochures, etc. 

 

¶ ABC Board contact information, including social media handles and 
website addresses  
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MEDIA ADVISORIES  

 
 

A media advisory is distributed via email to news outlets to help 
schedule reporters. They should be sent one week prior to the 
event, and then again 1-2 days before the event.  
 
To maximize public attendance in addition to media coverage, 
distribute a media advisory up to 3 weeks in advance, then send 
reminders one week and one day prior to the event.  

 
As more emails are being accessed via mobile devices, it is best to 
copy and paste an advisory into the body of an email without 
attachments or logos.  
 
Placing phone calls to relevant media to ensure they received the 
information and to inquire about attendance is encouraged in the 
days leading up to the event and the morning of the event.  
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MEDIA ADVISORY TEMPLATE  
 

Headline  

7-10 words that communicate the major point 

Subhead  

Provides necessary context; this is optional 

 

WHAT:  Topline details of the event ï include enough 

information to be clear about the purpose of the 

gathering, while at the same time driving media interest 

in covering the event  

  

WHO:  List of Hosts ï Include prominent local names, 

organizations, and speakers 

  

WHEN:  Date and day of the week  

Start and end time  

  

WHERE:  Location Name 

Physical Address 

City, NC Zipcode 

Directions ï hyperlinked to Google map of location 

if there are any parking instructions, include those here 

  

CONTACT:

  

CONTACT ï the person who makes press statements or 

who will be managing the event on the day of 

EMAI L  

CELL ï contact number for a quick response to the press 

members who are working on a deadline 
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MEDIA ADVISORY EXAMPLE  
 

NC ABC Commission to Offer Server Training Course in Chapel Hill Oct. 27 
Local groups focus on education in advance of Halloween, holiday festivities 

 
WHAT: Before Halloween and the holiday rush, the NC ABC Commission, 

Chapel Hill Police Department and Chapel Hill Downtown Partnership 
are hosting a free seller/server seminar. This seminar, the second in 
Chapel Hill this fall in response to high demand, is being offered as 
part of an increased focus on preventing underage drinking.  
 
During the seminar, ABC permit holders will learn about the following:  

¶ Eliminating sale of alcohol to underage/intoxicated individuals 

¶ Acceptable IDs, checking IDs, fake IDs, server discretion, 
criminal consequences, civil liability, employee disqualification 

¶ Private Club rules 

¶ Other laws and regulations  
  
WHO: ¶ NC ABC Commission 

¶ Chapel Hill Downtown Partnership  

¶ Law enforcement 

¶ Local ABC Board 

¶ DMV License and Theft Bureau 
  
WHEN:  Tuesday, October 27, 2015 

11:30am ς 1:30pm 
  
WHERE: Chapel Hill Public Library 

100 Library Drive 
Chapel Hill, NC 27514 
(Directions) 

  
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 

 

https://goo.gl/maps/y8s9CP46XrP2
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PRESS RELEASES 

A news release is an official statement issued to the press that 
provides information on an issue or highlights of an event. News 
releases should be distributed to relevant media immediately 
following the event.  
 
They should contain the following information: 

¶ Short headline  

¶ Details on the event 

¶ The purpose of the event 

¶ Quote from ABC Board 

¶ Quote from any participating partners (e.g., county official, 
grant recipient) 

¶ Boilerplate language if applicable 
 
 

*Note: As emails are now frequently being accessed via mobile 
devices, and more email clients block images, it is best to copy 
and paste the content into the body of an email without logos 
to ensure deliverability.  

 
 
5ƻƴΩǘ ŦƻǊƎŜǘ ǘƻ Ŧƻƭƭƻǿ ǳǇΗ  
 
During the event, make note of press members in attendance. Get 
their email addresses, and make sure to follow up with each 
person after the event to make sure they got everything they 
needed; offer to facilitate additional interviews if appropriate. 
Send a personal thank you note and include the news release 
below your signature.  
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PRESS RELEASE TEMPLATE 

 

Headline  

7-10 words that communicate the major point  

Subhead  

Provides context 

 

City , N.C.ðMonth XX, Year: Begin the Introduction Paragraph  with a 

description of the event and a brief description of the problem it solves or 

how it makes an impact.  

 

In the Main Paragraph(s) concisely addresses the five Wôs: Who is 

affected? What exactly happened/is going on? When did it occur? Where did 

this take place? Why does this matter? 

  

Deliver key messages with Quotes from the designated spokesperson. Why 

is this important to the community? What goals are being achieved? Why is 

this partnership important?  

 

In the Closing Paragraph, provide supporting points or statistics for your 

key messages.  

### 

 

Provide details for the reader About the hosting organization including their 

history, mission statement, and web address.  

 

Media Contact: 

Name of a person that a reporter can call 

Title, Company 

Cell Phone 

Email Address 
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PRESS RELEASE EXAMPLE  
 

Gov. Roy Cooper Proclaims April as Alcohol Awareness Month in NC 
State joins long-standing effort to combat underage drinking  

RALEIGH, NCτApril 12, 2017: Governor Roy Cooper has proclaimed April as Alcohol Awareness Month in North Carolina, 
joining the long-standing, national grassroots effort to raise awareness of and to combat underage drinking. 

ά¦ƴŘŜǊŀƎŜ ŘǊƛƴƪƛƴƎ ŀƴŘ ŀƭŎƻƘƻƭ ƳƛǎǳǎŜ ŀǊŜ ǎŜǊƛƻǳǎ ƛǎǎǳŜǎ ƛƴ bƻǊǘƘ /ŀǊƻƭƛƴŀΣέ ǎŀƛŘ b/ ABC Commission Chairman Zander 
DǳȅΦ άLΩƳ ǇǊƻǳŘ DƻǾŜǊƴƻǊ /ƻƻǇŜǊ ƛǎ ǇƻǎƛǘƛƻƴƛƴƎ ǘƘŜ state of North Carolina to take a strong stand to address these 
issues head-ƻƴΦέ 

Founded by the National Council on Alcoholism and Drug Dependence (NCADD) more than 30 years ago, this April marks 
the 31st Annual Alcohol Awareness Month. The goal of this ȅŜŀǊΩǎ ǘƘŜƳŜτConnecting the Dots: Opportunities for 
Recovery, A Comprehensive Approach to Addressing Underage Drinkingτis to shed light on the many resources individuals, 
families, and communities have to help prevent underage alcohol use. 

In keeping with this theme, the statewide Talk It Out campaign, is joining forces with community partners across 
North Carolina in recognition of Alcohol Awareness Month, with more than 10 events planned to address underage 
drinking. 

According to NC ABC Commission research, 94 percent of North Carolina students believe underage drinking is a problem. 
In fact, 8 in 10 middle schoolers believe that hearing from their parents more about alcohol use would help stop the 
problem. 

άL urge parents across North Carolina to join us this April in our mission to prevent underage drinking. The first thing parents 
can do is talk to their children about the many ŘŀƴƎŜǊǎ ŀǎǎƻŎƛŀǘŜŘ ǿƛǘƘ ǳƴŘŜǊŀƎŜ ŘǊƛƴƪƛƴƎΣέ ǎŀƛŘ /ƘŀƛǊƳŀƴ DǳȅΦ 

Governor Cooper, along with the NC ABC Commission, NC Department of Public Safety and other community organizations 
are working together at all levels to change the culture and to stop underage drinking. 

Click here for the 2017 Alcohol Awareness Month proclamation.  
 
ABOUT THE NC ABC COMMISSION 
North Carolina is one 1937, the North Carolina Alcoholic Beverage Control Commission has provided regulation and control 
over the sale, purchase, transportation, manufacture, consumption and possession of alcoholic beverages in the state of 
North Carolina. The Commission oversees permits allowing alcohol sales by more than 18,000 retail outlets across 
the state. http://abc.nc.gov. 
 

### 
Media Contacts: 
Kat Haney  
Director, NC Initiative to Reduce Underage Drinking 
NC ABC Commission 
919-779-8341  
Kat.Haney@abc.nc.gov  

http://link.email.dynect.net/link.php?DynEngagement=true&H=%2Bdu7sJaY23OO%2BqQ6mC2QqglzHYl8onDna9bYv0z8S%2B2c1yLWI1mxfrk2Ad08ntYLqACygnVsZ08jobXRt%2FhzQ65Ti1onstKlyo7ISJq6jQHNxp25hcMpywrvo%2BfH%2FK6n&G=0&R=https%3A%2F%2Fwww.ncadd.org%2F&I=20170412190520.000000490ad1%40mail6-59-ussnn1&X=MHwxMDQ2NzU4OjU4ZWU3YTZkZDYyOGI0ZmNlNjgyNjdkNzs%3D&S=WS7CVlQp27kl02IIf-RsOLP5TPT7ABzXcdSXFwdmiCk
http://link.email.dynect.net/link.php?DynEngagement=true&H=%2Bdu7sJaY23OO%2BqQ6mC2QqglzHYl8onDna9bYv0z8S%2B2c1yLWI1mxfrk2Ad08ntYLqACygnVsZ08jobXRt%2FhzQ65Ti1onstKlyo7ISJq6jQHNxp25hcMpywrvo%2BfH%2FK6n&G=0&R=http%3A%2F%2Fwww.talkitoutnc.org%2F&I=20170412190520.000000490ad1%40mail6-59-ussnn1&X=MHwxMDQ2NzU4OjU4ZWU3YTZkZDYyOGI0ZmNlNjgyNjdkNzs%3D&S=dDgSYg2UOBuWFOQKDPWCvw9gMlvug3rLNQ92I1iNQQk
http://link.email.dynect.net/link.php?DynEngagement=true&H=%2Bdu7sJaY23OO%2BqQ6mC2QqglzHYl8onDna9bYv0z8S%2B2c1yLWI1mxfrk2Ad08ntYLqACygnVsZ08jobXRt%2FhzQ65Ti1onstKlyo7ISJq6jQHNxp25hcMpywrvo%2BfH%2FK6n&G=0&R=http%3A%2F%2Fwww.talkitoutnc.org%2Fsave-dates-april-alcohol-awareness-month%2F&I=20170412190520.000000490ad1%40mail6-59-ussnn1&X=MHwxMDQ2NzU4OjU4ZWU3YTZkZDYyOGI0ZmNlNjgyNjdkNzs%3D&S=RxwBLyoSFR8lBiO9L4C3DwLboBRzP-lYkic68o3bvLA
http://link.email.dynect.net/link.php?DynEngagement=true&H=%2Bdu7sJaY23OO%2BqQ6mC2QqglzHYl8onDna9bYv0z8S%2B2c1yLWI1mxfrk2Ad08ntYLqACygnVsZ08jobXRt%2FhzQ65Ti1onstKlyo7ISJq6jQHNxp25hcMpywrvo%2BfH%2FK6n&G=0&R=https%3A%2F%2Fgovernor-new.s3.amazonaws.com%2Fs3fs-public%2Fdocuments%2Ffiles%2FAlcohol%2520Awareness%2520Month.pdf&I=20170412190520.000000490ad1%40mail6-59-ussnn1&X=MHwxMDQ2NzU4OjU4ZWU3YTZkZDYyOGI0ZmNlNjgyNjdkNzs%3D&S=lUQRvAEilc8_0k7UEZoXntdh2xebltkNd51XmJqRmZ0
http://link.email.dynect.net/link.php?DynEngagement=true&H=%2Bdu7sJaY23OO%2BqQ6mC2QqglzHYl8onDna9bYv0z8S%2B2c1yLWI1mxfrk2Ad08ntYLqACygnVsZ08jobXRt%2FhzQ65Ti1onstKlyo7ISJq6jQHNxp25hcMpywrvo%2BfH%2FK6n&G=0&R=http%3A%2F%2Fabc.nc.gov%2F&I=20170412190520.000000490ad1%40mail6-59-ussnn1&X=MHwxMDQ2NzU4OjU4ZWU3YTZkZDYyOGI0ZmNlNjgyNjdkNzs%3D&S=svLGKXbkKgBKP7P52qOz0EpYv3nv-wEyG9ctEX8pgx4
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HOW TO USE SOCIAL MEDIA  
 
Use social media to build, maintain, and engage your target audiences. Here are the 
basics about how to use Facebook and Twitter when posting public information about 
an announcement or event.  
 

¶ Post to Facebook and Twitter approximately three (3) times per week. 
o Types of content:  

Á Organization announcements 
Á Community events (upcoming and past) 
Á Media mentions about your board and/or Talk It Out 
Á Articles related to underage drinking prevention 

 

¶ Utilize images or photos for both Facebook and Twitter whenever possible. 
 

¶ Retweet from your Twitter account approximately two (2) times per week in 
order to build relationships with other notable (local, regional, statewide and/or 
national) accounts. When including a link on your Twitter post, use a tool like the 
Google URL shortener to shorten web addresses to a more manageable length. 
Each post can only include 280 characters on Twitter. 
 

¶ Like and share posts from other pages via your Facebook account in order to 
build relationships with other notable (local, regional, statewide and/or national) 
accounts. If you do so, these pages will be more likely to return the favor and 
share your content, which will allow your Facebook post to be seen by a larger 
ŀǳŘƛŜƴŎŜ ŀƴŘ ŎǊŜŀǘŜ ƳƻǊŜ ŀǿŀǊŜƴŜǎǎ ŀōƻǳǘ ȅƻǳǊ ōƻŀǊŘΩǎ ŀŎǘƛǾƛǘƛŜǎΦ  
 

¶ On a monthly basis gather useful data about your social media efforts by using 
Google Analytics, Facebook Insights, and Twitter analytics. This data can include: 

o Total website views 
o Page views for each internal page 
o Sources of traffic to your website  
o Facebook posts activity including clicks, likes, shares, and comments 
o Twitter activity including retweets, favorites, change in followers, and 

clicks 
 

¶ Utilize the data to gain insights on goal success or failure and adjust outreach 
efforts accordingly:  

o Which Facebook posts receive the most likes, comments, and shares? 
o Which tweets receive the most retweets, favorites, and clicks? 
o Which content on your website is the most sought after and valuable to 

visitors? 
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TALK IT OUT SOCIAL MEDIA  CHANNELS  
 

How can you help spread the word about underage drinking 
prevention while at the same time expanding your reach using 
our statewide audience of 100,000 followers? 
 

Tag it!  
TWITTER: @TalkItOutNC  
FACEBOOK: @TalkItOutNC  

 
Share it!  

TWITTER: Retweet (RT) Talk it Out NC content 
FACEBOOK: Share Talk it Out NC content 

 
Watch it!  

YOUTUBE:    Subscribe to 
https://www.youtube.com/user/TalkItOutNC/ 

Play our videos at your live events 
Post our videos on your social media channels 
 

Use it!  
Use data, language, and images from www.TalkItOutNC.org for 
your channels 

 
Hashtag it!  

TWITTER: Post your own content and include hashtags 
#TalkItOutNC or #StartingtheConversation 
 
FACEBOOK: Post your event photos and include hashtags 
#TalkItOutNC or #StartingtheConversation 

 

  

https://www.youtube.com/user/TalkItOutNC/
http://www.talkitoutnc.org/
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CONTACT INFORMATION  

 
Jeff Strickland 
Programs Coordinator, Initiative to Reduce Underage Drinking 
NC ABC Commission  
Email: jeff.strickland@abc.nc.gov 
Phone: (919) 779-8351 
Website: www.talkitoutnc.org 
 
 
Larry Etheridge 
General Manager, Wilson County ABC Board 
Education & Public Relations Committee, NC Association of ABC Boards 
Phone: (252) 243-2456   
Fax: (252) 243-1772 
Email: letheridge@wilson-abc.com 
Website: wilson.abc.nc.gov 
 
 

 
 
 
 
 
 

 
 

 
 

mailto:jeff.strickland@abc.nc.gov
http://www.talkitoutnc.org/
mailto:letheridge@wilson-abc.com
http://wilson.abc.nc.gov/

